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1. INTRODUCTION: OBJECTIVE, RESEARCH QUESTIONS AND MOTIVATION

As a consequence of globalization, technological advancements and intensification of
cross-border activity, small and medium-sized enterprises (SMEs) became ,,a more common
kind of actor in the global market” (Sandberg, 2012). In the past, internationalization was much
less accessible to SMEs compared to larger companies due to several key factors: limited resources
and management system, lack of experience and access to information, environmental constraints
(Rialp & Rialp, 2001), or reduced integration in international networks. A Eurobarometer study
carried out in 2015 revealed that, although global markets represent an important source of growth
for SMEs, only about half of the firms located in the EU area were involved in international busi-
ness at the time. The survey indicated complex administrative procedures, increased delivery
costs, and the difficulty in finding business partners as the main barriers to internationalization
(European Commission, 2024). Consequently, although SMEs are the predominant type of firm in
most national economies, they tend to prioritize their home markets (Andersson & Wictor, 2003),
and only a limited number of them actually internationalize and expand their operations abroad.
However, the recent reality forged by digitalization has shown numerous examples of born-glo-
bal SMEs with rapid international expansion, regardless of the firm size, managed resources,
or type of activity (Sekliuckiene & Maculskaite, 2013). Digitalization, the ,,leitmotiv’’ of (post)
modern times, has revolutionized the business landscape, reshaping the way companies operate
(locally and internationally), how they interact with their customers, and how they compete in an
increasingly interconnected global market. Digitalization refers to ,,the use of digital technolo-
gies to change a business model and provide new revenue and value-producing opportunities; it
is the process of moving to a digital business” (Gartner’ glossary, 2024). Numerous studies show
that digitalization plays a pivotal role in shaping how firms operate and expand internationally
1
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(Bargoni et al., 2024; Kamal-Chaoui, 2018; Sanguineti & Zucchella, 2022), providing a compe-
titive edge and fostering sustainability and open innovation (Robertsone & Lapina, 2023) in an
increasingly interconnected world.

The increased accessibility of digital technologies to companies of all sizes along with improved
digital infrastructure in developing countries have strengthened the management of international
operations and strategic assets. As a result, companies can exert now more effective control when
utilizing alternative entry modes and leverage innovative strategies in achieving global scaling.

Against this background, the purpose of this paper is to analyze the complex role of digitalization

in the international expansion of SMEs (with a focus on the transformations of their traditional

entry modes), as well as their performance in global scaling. Therefore, the paper tries to answer

the following two specific research questions:

1. Does digitalization influence the entry modes of SMEs in foreign markets?

2.  Isdigitalization an enabler for global scaling of SMEs? Drawing on the definitions of scaling
and global scaling, the analysis seeks to establish the degree to which global scaling relies
on digitalization.

The motivation behind this research theme resides in the increased interest in the current trends and
developments that shape the international business environment, given the opportunities stemming
from the rapidly developing digital technologies. The literature review unveils a differentiated role
of digitalization in the case of SMEs global expansion and global scaling possibilities in compari-
son to larger companies. The entry modes of SMEs of SMEs on international markets have been
little explored in conjuction with scaling possibilities associated with digitalization. Therefore, a
bibliometric analysis might provide new insights on the subject proposed in this research paper,
and generate novel ideas for further investigation.

2. LITERATUREREVIEW

2.1. Transforming Pathways:
The Impact of Digitalization on SMEs Entry Modes on Foreign Markets

The method of entering a foreign market, known as entry mode, is a crucial aspect of international
business research, as it represents a significant strategic decision for firms looking to internationalize
(Pedersen et al., 2002). Companies, based on their size and capabilities, may opt for direct exports,
foreign direct investments (FDI), or partnerships with other firms when entering international
markets (Bruneel & De Cock, 2016). In this context, internationalization theories are revisited.
For example, the OLI paradigm of Dunning can be understood from a different perspective since
digital technologies offer extended possibilities of remote access and operational control, thus
modes of entry without ownership can be preferred to FDI. Control no longer requires ownership,
and the activities of multinational enterprises do not necessarily require FDI (Cuervo-Cazurra
& Narula, 2015).

Digitalization plays a key role in enhancing the processes of knowledge acquisition, therefore
facilitating the internationalization of SMEs (Bargoni et al., 2024), with born-global companies
mainly benefitting from this trend (Shneor, 2012). The advantages of digitalization in the global
expansion of SMEs are widely acknowledged: it has the potential to build competitive advan-
tage by fostering innovative business strategies that prioritize customer needs, reduce costs,
enhance efficiency, and drive innovation (Olara, 2024). Previous research papers predominantly
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assessed the extent to which SMEs embraced information and communications technology (ICT)
infrastructures and how digital technologies transformed the interactions within their value chain
activities, leading to the adoption of innovative business models (Bargoni et al., 2024). According
to Pezderka and Sinkovics (2011), in the context of online businesses, the ,,active online internati-
onalization” is considered the most suitable entry mode in contrast with the traditional ones, such
as partnerships and subsidiaries. Interestingly, there are relatively few studies that have examined
online market entry in the context of SME entry mode strategies, despite the fact that SMEs are
generally more inclined to utilize online market entry compared to larger companies. It can be
suggested that digitalization significantly transforms the approaches SMEs take when deciding
to enter foreign markets. Digital platforms allow SMEs to expand internationally with minimal
resources, providing opportunities to overcome challenges and access various networks (Jin &
Hurd, 2018). According to Ciasullo et al. (2022), by incorporating omnichannel strategies through
digital technology, SMEs can enhance coordination between distribution channels and the market,
thereby fostering the creation of digital value in global markets.

Access to digital marketplaces has empowered numerous SMEs by lowering the trade costs asso-
ciated with intermediaries (Lendle et al., 2013). Moreover, the rise of e-commerce platforms has
allowed SMEs to sell their products globally, leading to an increase in small parcel shipments. By
participating in direct-to-consumer sales through e-commerce, SMEs are now delivering individual
items more often than bulk shipments to retailers. Some SMEs use the dropshipping model, in
which they order items from a third party only after receiving an order rather than keeping things
in stock. Also, the just-in-time production approach, which is producing goods based on demand,
contributes to more frequent and smaller shipments. This growth in small parcel shipments indi-
cates to some extent the increasing participation of SMEs in e-commerce (OECD et al., 2023).
Even more, SMEs that adopted e-commerce platforms recorded a rise in revenues, highlighting
the concrete economic benefits of utilizing digital technologies (Bradac¢ Hojnik & Hudek, 2023).

Analyzing if digitalization influences the entry modes of SMEs, it is evident that integration of
new technologies and online platforms facilitates access to global markets, allowing these enter-
prises to select more flexible and cost-effective entry modes based on digital platforms, rather
than traditional methods such as subsidiaries or joint ventures.

2.2. The Role of Digitalization as a Catalyst for Global Scaling of SMEs

In addition to the analysis of its significant impact on the entry modes of SMEs, the second research
question was how digitalization serves as an enabler for global scaling. The global scaling phe-
nomenon of SMEs is still in its early stages of documentation. While scaling is a prevalent subject
that has garnered significant interest in practitioner literature, it has received relatively little focus
in academic research (Shepherd & Patzelt, 2020). We are encountering new concepts that require
clearer definitions, such as scaling and global scaling. Not all scholars assign the same meanings
to these terms, making it crucial to establish a common understanding when using them. For
example, Palmié¢ et al. (2023) identified four types of scaling (financial, organizational, market
and volume), and more often the concept has been considered a synonym for “growth” (Hart et
al., 2021). In essence, scaling is characterized by rapid growth through replication, which involves
offering a similar product in various markets with minor modifications (Reuber et al., 2021) or
as “spreading excellence within an organization as it expands” (Shepherd & Patzelt, 2020). Even
more, Bohan et al. (2024) provide an in-depth analysis of the topic, offering a technical definition
of scaling as a “time-limited process in which the size of a business grows exponentially, i.e.,
increases in proportion over time” which requires “proactive, well-paced internal transformation

71



_ 8" International Scientific Conference ITEMA 2024
Selected Papers

and ongoing innovation”. According to Reuber et al. (2021), global scaling represents ““a logic of
multinationalization aimed at achieving rapid growth by replicating a global business model in
foreign markets”. However, it’s essential to closely examine the literature to determine if the term
scaling retains the same meaning in the context of digitalization.

In addition to the key factors enhancing SMEs’ access to global markets - such as improved policies,
sound regulatory systems, trade and investment opportunities, as well as adequate physical and
IT infrastructure, and access to appropriate financing - digitalization offers new opportunities for
engaging in the global economy:. It allows businesses to scale up, reach distant markets and acquire
knowledge at a relatively low cost (Kamal-Chaoui, 2018). According to Gartner et al. (2022), in
the digital era, the ability of SMEs to succeed globally significantly depends on “learning, under-
standing, adapting, implementing, accepting and creatively using new technologies”. Therefore,
competitive strategies are required to capitalize on the competitive advantage conveyed by digital
technologies and to scale up at a global level (Iscaro et al., 2020). Banalieva and Dhanaraj (2019)
observed that the potential to access foreign markets remotely via digital channels significantly
diminishes the necessity for market-seeking foreign direct investment, facilitating internation-
alization and growth, in one of the few papers that discussed market entry and scalability in the
context. In conclusion, the literature review suggests that digitalization serves as a transformative
catalyst for SMEs, empowering them to transcend geographical barriers, and enhance operational
efficiency, innovation and performance, ultimately enabling them to scale globally and compete
in an increasingly interconnected marketplace.

3. METHODOLOGY

The research methodology consists of a systematic literature review that was developed to analyse
the current level of knowledge in the academic literature regarding the international expansion of
SME:s using digitalization and to identify the main research strands and possible future directions.
The methodology is based on a bibliometric analysis which allows for an encapsulation of a large
volume of data from a large number of papers. The search and the data download from WoS was
done on October 3", 2024. In this process, the following steps were taken:
I.  Planning the research:
- Choosing the research theme based on a preliminary reading of several papers on interna-
tional business,
- Sketching the objectives and the research questions based on the identification of an emerging
trend in the literature,
- Selecting the methodology supported by its specific benefits from a technical perspective
and by its capacity to adequately answer the research questions.
II.  Data collecting:
- Selecting the database for academic papers resources. Web of Science (Clarivate Analytics)
was chosen due to the recognition it enjoys in the scholarly community (Pranckute, 2021).
- Establishing the keywords to use in the automatic search process. The following prompt was
entered on the platform, initially returning 9387 results: <”internationalisation” or “inter-
nationalization” and “digitalisation” or “digitalization” and “SME”>. To avoid limiting the
results, we excluded keywords pertinent to our research question, such as “entry mode” and
“scaling,” from the search. Instead, we allowed for the possibility of determining whether
the bibliometric analysis would indicate a frequent occurrence of these keywords and their
co-occurrence with other relevant terms.
- Selecting the time range of the publications. Only documents published starting with the
year 2000 were kept because digitalization is a recent phenomenon (9238 results),
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- Selecting the document types. We included only articles (7125), proceeding papers (1362),
review articles (513), early access (179) and book chapters (374): 8929 in total,

- Selecting the language. Only English language papers were retained to be able to subse-
quently read and review them. The filtering retained 8607 results.

- Selecting the Web of Science categories: Business (1752), Management (961) and Economics
(587). After this filtering process, only 2081 documents remained in total,

- Exporting the data from the Web of Science database in a tab-delimited file format.

III. Performing the bibliometric analysis and the systematic literature review:

- Analysing the data with VosViewer software which provided a visual representation of the
networks and clusters that were formed from the most frequent keywords,

- Manually filtering the papers based on the abstract and keywords relevant to the paper
objectives: 208 documents were kept to be analysed in the systematic literature review,

- Mannually categorising the abstracts by subtopics and significance, and organising them
into serialised groups according to the research questions and the cluster formation which
resulted from the bibliometric analysis,

- A comprehensive analysis of the most relevant papers was finally conducted, explaining the
clusters and answering the research questions.

IV. Elaborating the conclusions and future research directions.

4. ANALYSIS AND RESULTS

The time frame of the articles included in the initial selection, based on which the bibliometric
analysis was performed, was 2000 - 2024. However, the final manual selection, which was
done for discussion purposes, retains only 208 articles. The yearly distribution of the 208 arti-
cles where we can observe a very recent development of the interest for this research topic: 31
(2008-2019), 18 (2020), 17 (2021), 37 (2022), 35 (2023) and 69 (2024). This is explained by the
emerging technologies that supported the SME international expansion and generated a new
interest in the literature.

Figure 1 illustrates the keywords’ co-occurrence network. The size of the nodes is directly
proportional to the frequency of the keywords appearances and edges show the co-occurrence
in the same document. The database contained 311 keywords, but the threshold was set for
minimum 3 co-occurrences and only 29 keywords qualify and are included on the map. The
keywords are also grouped into five clusters based on how often they co-occur in the same
document. Each cluster is differentiated through a different color and its components are listed
in Table 1.

Table 1. The cluster components from the keywords’ co-occurrence analysis

Cluster 1 Cluster 2 Cluster 3 Cluster 4 Cluster 5
(8 items) (8 items) (5 items) (5 items) (3 items)
Behavior Entrepreneurship Barriers Entry mode Business
Capabilities International Impact Globalisation Culture
Firm resources entrepreneurship Innovation Internationalisation | Strategy
Firms Firm Networks Psychic distance

Knowledge Market SME Technology

Management Ownership

Model Performance

Resource-based Perspective

view R&D

Source: Own processing
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Figure 1. Keywords co-occurrence network
Source: Own processing

Clusters 2 and 4 contribute to addressing the first research question, regarding the entry modes
of SMEs. Cluster 2 emphasizes the theoretical literature that was developed at the intersection of
international business and entrepreneurship theories, namely international entrepreneurship. The
research included in our database mostly starts from empirical analysis based on which it further
approaches theoretical implications on international entrepreneurship (Falco et al., 2020; Teltz,
2019). It is recognized that SMEs are impacted by globalization in distinct ways relative to large
corporations and use different strategies and processes for internationalization (Teltz, 2019). Classical
internationalization theories, such as Vernon’s, life cycle theory do not consistently pertain to SMEs,
as these entities do not invariably adhere to the conventional progression of acquiring incremental
expertise in international markets and correspondingly modifying assumed risks. The word “owner-
ship” from cluster 2 appears in both theoretical and empirical analysis in our selected literature. The
OLI advantages are redefined or updated according to the new trends. Zheng and Sun (2022) stress
the importance of digital ownership advantage (composed of three elements: digital infrastructure,
technology, and investment) and its capacity to increase firms’ internationalization. Bhandari et al.
(2023) acknowledge new OLI advantages that arise in the context of digitalization: open resources,
linkages and integration. Online internationalization has become a new entry mode on foreign mar-
kets and is more approachable to SMEs due to the lower costs compared to traditional alternatives
(Westerlund, 2020). Thus, Oviatt and McDougall (1994), among the first authors to examine born
global SMEs, challenge the applicability of classical internationalization theories, as these enterprises,
due to their business model, do not necessitate substantial time to gather resources and knowledge
for entering foreign markets. The Uppsala model is also challenged in the same context (Neubert,
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2018). Under this topic, we find connections with keywords in cluster 1: “knowledge”, “model” and
“firm resources”. Based on the selected research, we can conclude that digitalization does influence
the entry modes of SMEs on foreign markets, and it happens differently compared to MNEs.

In an era characterized by rapid technological advancements and global economic integration,
digitalization has become a crucial driver for transforming businesses and the entire economy.
(Bradac¢ Hojnik & Hudek, 2023). Given today’s evolving business environment, SMEs must utilize
digital technologies to break down their traditional barriers to scalability, innovation, and inter-
nationalization (Olara, 2024), as suggested in cluster 3. Moreover, the development of networks
with new business partners is facilitated by specialized digital platforms (Martins & Ling, 2017).
Cluster S reveals a different literature strand that does not fall under the scope of this analysis.

The answer to the second research question is not suggested through the keywords obtained in the
bibliometric analysis, but was developed from the review of the selected articles. Tippmann et al.
(2023), when studying software firms, support the idea that global scalability does not depend on
firm size and age, but rather on a “strategy that sustains three interrelated mechanisms: top-down
replication, bottom-up entrepreneurial orientation, and replicable innovation generation to engender
and screen replicable ideas.” This implies that digitalization is useful, but not enough for scaling. On
the other hand, scaling also depends on how the digital technologies are used in the international
expansion. Online internationalization allows for the rapid scaling of SMEs (Westerlund, 2020), while
digital platforms can be used for collaboration or to manage several processes and improve efficiency
(Osano, 2023). In regard to the second research question, we can conclude that digitalization is an
enabler for the global scaling of SMEs, but only under certain specific conditions.

5. FUTURE RESEARCH DIRECTIONS

Throughout the most recent work, the emphasis is put on the following trends that can be devel-

oped in future research:

- Given the profound changes brought by digitalization in the companies’ internationalization
strategies and entry modes, internationalization theories have to be revisited to see how
they apply in the case of SMEs, born-global and born-digital companies as well as for any
contemporary company using digital technologies to expand abroad.

- How SME internationalization depends on the innovation type employed in the company’s
digitalization and what would be the managerial and policy implications.

- What type of entry mode supports a higher global scalability of SMEs.

6. CONCLUSION

Digitalization leads the integration of new technology into company operations, helping organi-
sations develop and expand abroad. This paper examined the complex role digitalization plays in
SMEs’ international expansion (with a focus on strategic entry mode selection) and global scaling.
Bibliometric analysis was used to examine to help answer the two research questions. First, we may
conclude that digitalization affects SMEs’ overseas market entry modes differently than MNEs. More-
over, digitalization enables the worldwide growth of SMEs under particular conditions, answering
the second research question. Finally, we were able to discover current trends and future research
directions on the impact of digitalization on SMEs’ internationalization.

75



_ 8" International Scientific Conference ITEMA 2024
Selected Papers
References

Andersson, S., & Wictor, 1. (2003). Innovative international strategies in new firms: Born Glo-
bals — the Swedish Case. Journal of International Entrepreneurship, 1, 249-276. https://doi.
org/10.1023/A:1024110806241

Banalieva, E. R., & Dhanaraj, C. (2019). Internalization theory for the digital economy. Journal
of International Business Studies, 50, 1372-1387. https://doi.org/10.1057/s41267-019-00243-7

Bargoni, A., Ferraris, A., Vilanova, S., & Hussain, W. (2024). Digitalisation and Internationalisa-
tion in SMEs: a Systematic Review and Research Agenda. Journal of Enterprise Information
Management, 37(5), 1418-1457.

https:/doi.org/10.1108/JEIM-12-2022-0473

Bhandari, K. R., Zamborsky, P, Ranta, M., & Salo, J. (2023). Digitalization, internationalization, and
firm performance: A resource-orchestration perspective on new OLI advantages. International
Business Review, 32(4), 102135. https:/doi.org/10.1016/j.ibusrev.2023.102135

Bohan, S., Tippmann, E., Levie, J., Igoe, J., & Bowers, B. (2024). What is Scaling?. Journal of Busi-
ness Venturing, 39(1). https:/doi.org/10.1016/j.jbusvent.2023.106355

Brada¢ Hojnik, B., & Hudek, 1. (2023). Small and Medium-Sized Enterprises in the Digital Age:
Understanding Characteristics and Essential Demands. Information, 14(11), 606. https:/doi.
org/10.3390/info14110606

Bruneel, J., & De Cock, R. (2016). Entry Mode Research and SMEs: A Review and Future Research
Agenda. Journal of Small Business Management, 54(S1), 135-167. https://doi.org/10.1111/jsbm.12291

Ciasullo, M. V., Montera, R., Mercuri, F., & Mugova, S. (2022). When digitalization meets omnichan-
nel in international markets: A case study from the agri-food industry. Administrative Sciences,
12(2), 68. https://doi.org/10.3390/admsc112020068

Cuervo-Cazurra, A., & Narula, R. (2015). A set of motives to unite them all? Revisiting the principles
and typology of internationalization motives. The Multinational Business Review, 23(1), 2-14.
https://doi.org/10.1108/MBR-03

European Commission. (2024). SME Internationalisation Beyond the EU.

https://single-market-economy.ec.europa.eu/smes/growing-and-scaling-sme/improving-
smes-access-marktets/sme-internationalisation-beyond-eu_en

Falco, B. D., Neubert, M., & van der Krogt, A. (2020). Usage of machine learning in interna-
tional entrepreneurship. In 8" International Conference Innovation Management, Entrepre-
neurship and Sustainability (IMES 2020) (pp. 140-151). https:/papers.ssrn.com/sol3/papers.
cfm?abstract 1d=3698818

Gartner. (2024). Glossary: digitalization. https://www.gartner.com/en/information-technology/
glossary/digitalization

Gartner, J., Maresch, D., & Tierney, R. (2022). The key to Scaling in the Digital Era: Simultaneous
Automation, Individualization and Interdisciplinarity. Journal of Small Business Management,
64(2), 628-655. https://doi.org/10.1080/00472778.2022.2073361

Hart, M., Prashar, N., & R1, A. (2021). From the Cabinet of Curiosities: The Misdirection of Research
and Policy Debates on Small Firm Growth. International Small Business Journal, 39(1), 3—17.
https://doi.org/10.1177/0266242620951718

Iscaro, V., Castaldi, L., Maresca, P., & Mazzoni, C. (2020). Digital transformation and internatio-
nalization: a complexity approach. In Proceedings of 15" International Forum of Knowledge
Asset Dynamic (IFKAD 2020): Knowledge in Digital Age (pp. 1166-1180). Giovanni Schiuma.

Jin, H., & Hurd, F. (2018). Exploring the Impact of Digital Platforms on SME Internationalization: New
Zealand SMEs Use of the Alibaba Platform for Chinese Market Entry. Journal of Asia-Pacific
Business, 19(2), 72-95. http://dx.doi.org/10.1080/10599231.2018.1453743

76


https://doi.org/10.1023/A:1024110806241
https://doi.org/10.1023/A:1024110806241
https://doi.org/10.1057/s41267-019-00243-7
https://doi.org/10.1108/JEIM-12-2022-0473
https://doi.org/10.1016/j.ibusrev.2023.102135
https://doi.org/10.1016/j.jbusvent.2023.106355
https://doi.org/10.3390/info14110606
https://doi.org/10.3390/info14110606
https://doi.org/10.1111/jsbm.12291
https://doi.org/10.3390/admsci12020068
https://doi.org/10.1108/MBR-03
https://single-market-economy.ec.europa.eu/smes/growing-and-scaling-sme/improving-smes-access-marktets/sme-internationalisation-beyond-eu_en
https://single-market-economy.ec.europa.eu/smes/growing-and-scaling-sme/improving-smes-access-marktets/sme-internationalisation-beyond-eu_en
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3698818
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3698818
https://www.gartner.com/en/information-technology/glossary/digitalization
https://www.gartner.com/en/information-technology/glossary/digitalization
https://doi.org/10.1080/00472778.2022.2073361
https://doi.org/10.1177/0266242620951718
http://dx.doi.org/10.1080/10599231.2018.1453743

Digitalization and Its Influence on SMEs Performance in International Expansion: A Bibliometric Analysis _

Kamal-Chaoui, L. (2018). Better policies for SMEs to scale up and go global. OECD Observer.
https://doi.org/10.1787/46baadee-en

Lendle, A., Schropp, S., Vézina, P-L., & Olarreaga, M. (2013). ‘eBay’s Anatomy’, Economics Letters
121(1):115-120.

Martins, J. T., & Ling, S. (2017). Local enterprise partnerships: Socialisation practices enabling busi-
ness collective action in regional knowledge networks. Knowledge and Process Management,
24(4), 269-276. https://doi.org/10.1002/kpm.1546

Neubert, M. (2018). The Impact of Digitalization on the Speed of Internationalization of Lean Global
Startups. Technology Innovation Management Review, 8(5), 44-54. https://doi.org/10.22215/
timreview/1158

OECD, United Nations, Word Bank, & World Trade Organization. (2023). Digital Trade for Devel-
opment. https:/www.wto.org/english/res_e/booksp e/dtd2023 e.pdf

Olara, O.J. (2024). Digital Transformation in Small and Medium Enterprises: Challenges and Oppor-
tunities. Research Output Journal of Education, 3(2), 26-29. https://www.researchgate.net/
publication/383083748

Osano, H. M. (2023). Global scaling by SMEs: Role of innovation and technology. Journal of the
International Council for Small Business, 4(3), 258-281. https://doi.org/10.1080/26437015.20
23.2201896

Oviatt, B. M., & McDougall, P. P. (1994). Toward a Theory of International New ventures. Journal
of International Business Studies, 25(1), 45-64. https:/doi.org/10.1057/palgrave.jibs.8490193

Palmié, M., Parida, V., Mader, A., & Wincent, J. (2023). Clarifying the Scaling Concept: A Review,
Definition, and Measure of Scaling Performance and An Elaborate Agenda for Future Research.
Journal of Business Research 158 (1).

http://dx.doi.org/10.1016/].jbusres.2022.113630

Pedersen, T., Petersen, B., & Benito, G. R. (2002). Change of Foreign Operation Method: Impetus
and Switching Costs. International Business Review 11(3), 325-345. https://doi.org/10.1016/
S0969-5931(01)00063-4

Pezderka, N., & Sinkovics, R. R. (2011). A conceptualization of e-risk perceptions and implications
for small firm active online internationalization. International Business Review, 20(4), 409-
422. https://doi.org/10.1016/}.ibusrev.2010.06.004

Pranckuté, R. (2021). Web of Science (WoS) and Scopus: The titans of bibliographic information
intoday’s academic world. Publications, 9(1), 12. https://doi.org/10.3390/publications9010012

Reuber, A. R., Tippmann, E., & Monaghan, S. (2021). Global Scaling as a Logic of Multination-
alization. Journal of International Business Studies, 52, 1031-1046. https://doi.org/10.1057/
s41267-021-00417-2

Rialp, A., & Rialp, J. (2001). Conceptual Frameworks on SMEs’ Internationalization: Past, Present
and Future Trends of Research. In Axinn, C.N., & Matthyssens, P. (Eds), Advances in Interna-
tional Marketing: Reassesing the Internationalization of the Firm, 11: 49-78, Emerald, Bingley,
UK. http://dx.doi.org/10.1016/S1474-7979(01)11016-1

Robertsone, G., & Lapina, I. (2023). Digital Transformation as a Catalyst for Sustainability and Open
Innovation, Journal of Open Innovation: Technology, Market, and Complexity, 9(1). https://
doi.org/10.1016/j.joitmc.2023.100017

Sandberg, S. (2012). Internationalization Processes of Small and Medium-Sized Enterprises. Entering
and Taking Off from Emerging Markets (Publication No.78). [ Doctoral dissertation, Linnaeus
University].

https://www.diva-portal.org/smash/get/diva2:504939/FULLTEXTO1.pdf

Sanguineti, F., & Zucchella, A. (2022). Digital transformation and the internationalization of small
and medium-sized firms. Rivista Piccola Impresa/Small Business, 2, 160-186.

https://doi.org/10.14596/pisb.3511

77


https://doi.org/10.1787/46baadee-en
https://doi.org/10.1002/kpm.1546
https://doi.org/10.22215/timreview/1158
https://doi.org/10.22215/timreview/1158
https://www.wto.org/english/res_e/booksp_e/dtd2023_e.pdf
https://www.researchgate.net/publication/383083748
https://www.researchgate.net/publication/383083748
https://doi.org/10.1080/26437015.2023.2201896
https://doi.org/10.1080/26437015.2023.2201896
https://doi.org/10.1057/palgrave.jibs.8490193
http://dx.doi.org/10.1016/j.jbusres.2022.113630
https://doi.org/10.1016/S0969-5931(01)00063-4
https://doi.org/10.1016/S0969-5931(01)00063-4
https://doi.org/10.1016/j.ibusrev.2010.06.004
https://doi.org/10.3390/publications9010012
https://doi.org/10.1057/s41267-021-00417-2
https://doi.org/10.1057/s41267-021-00417-2
http://dx.doi.org/10.1016/S1474-7979(01)11016-1
https://doi.org/10.1016/j.joitmc.2023.100017
https://doi.org/10.1016/j.joitmc.2023.100017
https://www.diva-portal.org/smash/get/diva2:504939/FULLTEXT01.pdf
https://doi.org/10.14596/pisb.3511

8" International Scientific Conference ITEMA 2024
Selected Papers

Sekliuckiene, J., & Maculskaite, S. (2013). Internationalization Decision of a Born Global: The Case
of Information Technology Companies, Social Sciences, 2(80), 17-26. http://dx.doi.org/10.5755/
j01.s5.80.2.4644

Shepherd, D. A., & Patzelt, H. (2020). A Call for Research on the Scaling of Organizations and the
Scaling of Social Impact. Entrepreneurship Theory and Practice, 46(2), 255-268. https://doi.
org/10.1177/1042258720950599

Shneor, R. (2012). Born Global Firms, Internet, and New Forms of Internationalization. Handbook
of Research on Born Globals. https://doi.org/10.4337/9780857938046.00020

Teltz, A. K. (2019). The impact of digitalization on the success of business internationalization
relating to German small and medium sized fintechs. Scientific Programme Committee, 842.

Tippmann, E., Monaghan, S., & Reuber, R. A. (2023). Navigating the paradox of global scaling.
Global Strategy Journal, 13(4), 735-773, https://doi.org/10.1002/gs).1435

Westerlund, M. (2020). Digitalization, Internationalization and Scaling of Online SMEs. Technology
Innovation Management Review, 10(4), 48-57. https://doi.org/10.22215/timreview/1346

Zheng, X., & Sun, A. (2022). Digitalization and Internationalization: A Study of the Manufacturing
Industry in China. Transformations in Business & Economics, 21, no 2B (56B).

78


http://dx.doi.org/10.5755/j01.ss.80.2.4644
http://dx.doi.org/10.5755/j01.ss.80.2.4644
https://doi.org/10.1177/1042258720950599
https://doi.org/10.1177/1042258720950599
https://doi.org/10.4337/9780857938046.00020
https://doi.org/10.1002/gsj.1435
https://doi.org/10.22215/timreview/1346

