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No Title 

1. A CONTRIBUTION TO ANALYSIS OF THE SPACE PRODUCTIVITY IN A SEAPORT 

2. 
A CRITICAL ANALYSIS OF MANAGEMENT OF BLUE ECONOMY AND SUSTAINABLE 
TOURISM FRAMEWORK WITHIN THE REGION 

3. A PANEL DATA ANALYSIS OF ALBANIA’S TRADE: THE GRAVITY MODEL APPROACH 

4. 
A PROPOSED BLOCKCHAIN-BASED SOLUTION FOR A DATA-DRIVEN VEHICLE 
LIFECYCLE MANAGEMENT 

5. 
ADVANTAGES AND DISADVANTAGES OF STRATEGIC ALLIANCES IN INTERNATIONAL 
BUSINESS 

6. AN APPROACH TO IMPROVING NETWORK SECURITY USING LOG ANALYSIS 

7. 
AN INTEGRATIVE APPROACH TO ASSESS THE IMPACT OF SWITCHING ON THE 
ENVIRONMENT-FRIENDLY PUBLIC TRANSPORTATION SYSTEM IN URBAN AREA 

8. ANALYSIS OF AGRICULTURE IN THE EUROPEAN UNION 

9. ANALYSIS OF CREATIVE INDUSTRIES IN SERBIA IN PRE AND POST COVID PERIOD 

10. 
ANALYSIS OF THE FINANCIAL IMPACT OF THE VIRAL INFECTION CRISIS ON THE 
TOURISM SECTOR THROUGH THE PRISM OF SERBIA AND CROATIA 

11. 
ASSESSMENT OF PUBLIC DEBT SUSTAINABILITY IN THE REPUBLIC OF NORTH 
MACEDONIA 

12. ASSESSMENT OF THE ECONOMIC SITUATION OF POST-SOCIALIST EU COUNTRIES 

13. 
BANKING MARKETING PRACTICES DURING THE COVID-19 PANDEMICS: A 
LITERATURE REVIEW 

14. 
BIG DATA AS A BRIDGE BETWEEN VISITORS AND HERITAGE, CASE STUDY OF THE 
HISTORICAL CITY OF KOTOR 

15. 
BULGARIAN AGRICULTURE - PRINCIPLES, TRADITIONS AND DEVELOPMENT OF 
ORGANIC AGRICULTURE 

16. 
BUSINESS POWER AND MOBILITY TO WORKPLACES IN ITALIAN REGIONS DURING 
THE FIRST COVID-19 WAVE 

17. 
CAPITAL STRUCTURE AND PROFITABILITY: A PANEL DATA EVIDENCE FROM THE 
EUROPEAN TOURISM INDUSTRY 

18. 
CHANGING THE PROCESS OF THE EMPLOYEE RECRUITMENT ON THE LABOUR 
MARKET 

19. CHILD LABOR: CASE STUDY BULQIZA MUNICIPALITY 

20. 
COMPARATIVE ANALYSIS OF THE HTTP/3 PROTOCOL ATTRIBUTES IN RELATION TO 
PREVIOUS PROTOCOL VERSIONS USING ASP.NET CORE FRAMEWORK 

21. 
COMPARING GENETIC ALGORITHM AND VARIABLE NEIGHBORHOOD SEARCH 
METHOD FOR SOLVING JOB SHOP PROBLEM 

22. 
COMPARING TOURIST EXPERIENCES AND SATISFACTION ACROSS DESKTOP AND 
HEADSET VIRTUAL REALITY DEVICES 

23. 
COMPARISON OF GROUPS OF COUNTRIES WITH DIFFERENT ORIENTATION OF 
NATIONAL CULTURE AT DIFFERENT LEVELS OF GREEN ECONOMY 
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24. COMPREHENSION OF WINE DESTINATION AS A BASIS FOR EXPANSION 

25. COVID-19’S IMPACT ON SUPPLY CHAIN PRACTICES IN THE REPUBLIC OF SERBIA 

26. CRYPTOCURRENCY: EVIDENCE FROM NORTH MACEDONIA 

27. CYBERSECURITY – SECURITY OPERATIONS CENTER 

28. 
DETERMINANTS AND CONDITIONS OF MARKETING COMMUNICATION IN NATIONAL 
ART MUSEUMS IN POLAND 

29. 
DIGITALIZATION AND WELL-BEING: EVIDENCE FROM A CROSS COUNTRY STUDY 
WITHIN AN ECONOMIC AND CULTURAL FRAMEWORK 

30. DIGITALIZATION AS AN EMERGENT PROCESS: EVIDENCE FROM ITALIAN MUSEUMS 

31. DO AUDIT OPINIONS AFFECT EARNINGS PERSISTENCE? 

32. 
DYNAMIC GENERATION OF WEBSITE CONTENT BASED ON USER SEGMENTATION 
USING ARTIFICIAL INTELLIGENCE 

33. 
ECONOMIC ASSESSMENT OF SEA BUCKTHORN CULTIVATION AND PROCESSING IN 
CONDITIONS OF INTENSIVE PRODUCTION 

34. 
ECONOMIC FINANCIAL INDICATORS AFFECTING THE PERFORMANCE OF 
CONSTRUCTION COMPANIES 

35. EDUCATION AFTER THE COVID-19 CRISIS 

36. 
EFFECT OF THE 4TH INDUSTRIAL REVOLUTION ON EMPLOYABILITY, CASE OF 
ALBANIA 

37. EFFICIENCY OF LEARNING USING AUGMENTED REALITY TECHNOLOGY 

38. ELEMENTS OF FOOD SECURITY IN THE CURRENT GEOPOLITICAL CONTEXT 

39. 
EUROPEAN STRATEGIES FOR SUSTAINABLE TOURIST DESTINATIONS, PROBLEMS & 
PROSPECTS, THE CASE OF VLORA REGION, ALBANIA 

40. 
EXAMINING RELATIONSHIP BETWEEN STUDENT ACHIEVEMENTS AND THEIR 
ATTITUDES TOWARD DISTANCE LEARNING 

41. FACTORS DETERMINING GREEN PRODUCTS PURCHASE INTENTIONS 

42. FRAMING A MODEL FOR MOBILE LEARNING USING AUGMENTED REALITY 

43. 
HEADING TOWARDS QUALITY: ENTREPRENEURIAL LEAPS IN THE TOURISM 
INDUSTRY - EMPIRICAL FINDINGS AND FUTURE DIRECTIONS 

44. 
HEALTH CARE WITHOUT BORDERS: CURRENT TRENDS AND CHALLENGES IN 
EUROPE 

45. HEALTHCARE FINANCING MODELS AND THE EXPENDITURE GROWTH 

46. 
IMPACT OF E- RECRUITMENT ON EFFECTIVENESS OF HR MANAGEMENT IN BH 
COMPANIES 

47. IMPACT OF RISK MANAGEMENTS IN AN ORGANIZATIONAL CONTEXT 

48. 
IMPACT OF THE 2020 AND 2022 EVENTS ON THE EFFICIENCY OF EUROPE'S CAPITAL 
MARKETS 

49. 
IMPLEMENTATION OF LEAN MANAGEMENT PRACTICES IN AZERBAIJAN (ON THE 
EXAMPLE OF A PRIVATE COMPANY) 

50. INDUSTRIAL POLICY: CHANGING PERCEPTION OVER THE COURSE OF TIME 
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51. 
INFORMATION AND COMMUNICATION TECHNOLOGIES IN THE FUNCTION OF THE 
DEVELOPMENT OF DIGITAL COMPETENCES OF PERSONS WITH DISABILITIES 

52. INFORMATION SECURITY – SOC POTENTIALITIES 

53. INSURANCE AND PENSION FUND 

54. 
INTRODUCING GREEN INFRASTRUCTURE INTO URBAN POLICY DOCUMENTS – THE 
CASE OF CROATIAN CITIES 

55. ONLINE LEARNING DURING THE COVID-19 PANDEMIC 

56. 
PARTNERSHIP AS A SUCCESS FACTOR IN CROSS-BORDER CULTURAL TOURISM 
DEVELOPMENT. THE CASE OF KOMÁROM. 

57. PAYMENT SECURITY ISSUES AND USER DATA IN ONLINE COMMERCE 

58. POTENTIAL AND NEED OF TOURISM CLUSTER ORGANIZATIONS IN SLOVAKIA 

59. PRECISION AGRICULTURE IN GRAPEVINE PLANTATIONS 

60. PRIORITY SUBSTANCES IN WATERS OF ALBANIAN PORTS 

61. 
QUALITY OF R&D INFORMATION IN THE DISCLOSURES OF PHARMACEUTICAL 
COMPANIES IN HUNGARY 

62. RECENT ADVANCES IN FINTECH: THE CASE OF ITALIAN CHALLENGER BANKS 

63. RESTAURANT REVENUE MANAGEMENT PERFORMANCE INDICATORS 

64. 
RISK DIVERSIFICATION IN ASIAN STOCK MARKETS: AN EMPIRICAL ANALYSIS IN THE 
CONTEXT OF THE 2022 AND 2022 EVENTS 

65. 
RISK MANAGEMENT IN THE AUTOMATION OF BUSINESS PROCESSES THROUGH 
THE APPLICATION OF ROBOTIC PROCESS AUTOMATION 

66. 
SAVING THE COMPETITIVENESS OF THE EUROPEAN BUSINESS SECTOR – CHIPS 
ACT 

67. SOCIAL NETWORKS – A NEW WAY OF COMMUNICATING IN HEALTHCARE 

68. 
STUDY OF THE MOTIVATING FACTORS OF THE HUMAN RESOURCES MANAGEMENT 
SYSTEM IN THE MUNICIPALITY OF PLOVDIV 

69. SUCCESSFUL E-LEARNING: WISHFUL THINKING OR REALITY? 

70. 
SUPPORT FOR KNOWLEDGE MANAGEMENT PROCESSES WITH BLOCKCHAIN 
TECHNOLOGY 

71. 
SURVEY ON DIFFUSSION, CONTINGENT FACTORS AND EFFECTS OF STRATEGIC 
MANAGEMENT ACCOUNTING 

72. SUSTAINABILITY AND HIGHER EDUCATION: AN EFFICIENCY ANALYSIS 

73. 
SUSTAINABILITY REPORTING PRACTICES OF REAL ESTATE COMPANIES FROM 
GERMANY, AUSTRIA AND SWITZERLAND – FIRST INSIGHTS FROM 2020 

74. TAXATION OF THE AGRICULTURAL SECTOR IN ALBANIA 

75. 
TESTING THE CAUSAL RELATIONSHIP BETWEEN CENTRAL AND EASTERN 
EUROPEAN CAPITAL MARKETS: EVIDENCE IN PERIODS OF UNCERTAINTY IN THE 
GLOBAL ECONOMY 

76. 
TESTING THE WEAK FORM OF EFFICIENT MARKET HYPOTHESIS IN PERIOD OF THE 
GLOBAL PANDEMIC OF 2020 AND THE RUSSIAN INVASION IN 2022: EMPIRICAL 
EVIDENCE FROM XAU, XAG AND XPT 
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77. 
THE APPLICABILITY OF THE CONSOLIDATION CENTER CONCEPT IN THE POSTAL 
SECTOR 

78. 
THE CAP NEEDS FINALLY REFORMS AND ADJUSTMENT TO THE CURRENT NEEDS 
OF THE EU 

79. THE CHAOTIC WHEAT PRODUCER PRICE GROWTH MODEL 

80. 
THE DIGITAL DIVIDE AND USE OF PUBLIC SERVICES DURING THE COVID-19 
PANDEMIC 

81. 
THE ECONOMIC ASPECTS OF SECURITY RELATED TO TECHNICAL-TECHNOLOGICAL 
DISASTERS AND THE CONCEPT OF SUSTAINABLE DEVELOPMENT 

82. 
THE EFFECT OF PSYCHOLOGICAL FACTORS ON SUSTAINABLE ENTREPRENEURIAL 
INTENTIONS 

83. THE EFFECTS OF E-COMMERCE CUES ON CONSUMERS’ PURCHASE INTENTION 

84. 
THE IMPACT OF THE SHARING ECONOMY AND THE CIRCULAR ECONOMY IN 
REDEFINING CITY LOGISTICS MANAGEMENT 

85. 
THE IMPACT OF THE SOCIO-DEMOGRAPHIC FACTORS ON TOURISM ENTERPRISE 
MANAGEMENT 

86. 
THE IMPORTANCE OF THE FUNCTIONING OF THE MINERAL ECONOMY OF SERBIA IN 
THE CURRENT CRISIS MARKET CONDITIONS 

87. 
THE LEVEL OF DEVELOPMENT - STUDENTS’ PERCEPTIONS AND BEYOND: THE 
CASE OF BALKAN COUNTRIES 

88. THE NECESSITY TO (CO)CREATE SHARED VALUE 

89. 
THE ROLE AND IMPORTANCE OF WOMEN IN THE REVITALIZATION OF INTANGIBLE 
CULTURAL HERITAGE IN ORDER TO MAINTAIN THE COMPETITIVENESS OF THE 
DESTINATION 

90. 
THE ROLE OF LIBYAN UNIVERSITY LEADERS IN ADOPTING THE KNOWLEDGE 
ECONOMY: THE CASE OF ELMERGIB UNIVERSITY 

91. 
THE ROLE OF LOCAL AUTHORITIES IN THE HEALTH SYSTEM RESPONSE TO COVID-
19 IN CROATIA: THE CASE OF THE CITY OF SPLIT 

92. 
THE ROLE OF RELATIONSHIP MARKETING IN THE PERIOD OF DIGITIZATION OF 
HEALTH CARE 

93. 
THE STATE AND PROSPECTS OF THE ECONOMIC DEVELOPMENT OF THE REPUBLIC 
OF SERBIA IN THE CONDITIONS OF THE COVID-19 PANDEMIC 

94. THE TOURIST IMAGE OF THE PROTECTED LANDSCAPE OF BIAMBARE 

95. 
TOURISM EMPLOYEES’ CORONAVIRUS ANXIETY AND THE ROLE OF OBSESSION 
WITH COVID-19, JOB LOCATION SELECTION AND NUMBER OF CHILDREN. 

96. 
UNIVERSITY-INDUSTRY COOPERATION IN THE VIEW OF SENIOR MANAGEMENTS 
STAFF IN ALBANIA 

97. 
USAGE OF E-PLATFORMS GOOGLE MEET, MICROSOFT TEAMS AND ZOOM IN 
EDUCATION 

98. 
USING BENCHMARKING IN ROMANIAN FOOD INDUSTRY PERFORMANCE 
EVALUATION 

99. 
VIRTUAL REALITY EXPERIENCE MARKETING (NISSAN SAKURA CASE STUDY IN 
VRCHAT APPLICATION) 

100. WHAT IS THE ROLE OF INTANGIBLES FOR VALUE CREATION? 

 


