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No Title 

1. USE OF “OWASP TOP 10” IN WEB APPLICATION SECURITY 

2. 
TRAVEL AND TOURISM AFTER COVID-19 – BUSINESS AS USUAL OR 
OPPORTUNITY TO RESET? 

3. THE STATE OF OPEN DATA IN THE REGIONS OF THE CZECH REPUBLIC 

4. 
THE ROLE RECOURSE OF THE INVESTOR AND RISK RETENTION OF COVERED 
BONDS AND OF SECURITISATION INSTRUMENTS – A LAW AND ECONOMICS 
APPROACH 

5. 
THE ROLE OF INTERNATIONAL AND PROFESSIONAL ORGANISATIONS’ IN 
DEFINING STATE-OWNED ENTERPRISES 

6. THE NEOCLASSICAL DOCTRINE AND ITS IMPACTS ON AGRICULTURE 

7. THE NECESSITY OF PSYCHOHYGIENE IN THE WORK OF TRADERS 

8. 
THE MARKETING MIX - A BASIC TOOL IN THE MANAGEMENT OF THE TOURIST 
DESTINATION 

9. 
THE INFLUENCE OF SELECTED FACTORS ON THE AT-RISK-OF-POVERTY RATE OF 
SLOVAK HOUSEHOLDS 

10. 
THE IMPORTANCE OF ACQUIRING INTERCULTURAL COMMUNICATIVE 
COMPETENCE FOR PRESENT AND FUTURE TOURIST PROFESSIONALS IN 
MONTENEGRO 

11. 
THE IMPACT OF THE COVID-19 ON THE FINANCIAL MARKETS: EVIDENCE FROM 
G7 

12. THE IMPACT OF SECURITY CHALLENGES ON TOURISM DEVELOPMENT 

13. 
THE GERMAN HISTORICAL SCHOOL OF ECONOMIC THINKING AND 
SUSTAINABLE AGRICULTURE 

14. THE FINANCIAL STATEMENT: FROM THE ITALIAN PRINCIPLES TO THE IAS/IFRS 

15. 
THE DOW JONES INDUSTRIAL AVERAGE (DJIA) STOCK MARKET INDEX AND THE 
CHAOTIC GROWTH MODEL 

16. 

THE COMMUNICATION COMPETENCES OF TOUR GUIDES FOR SUCCESSFUL 
SERVICE DELIVERY (CASE STUDY OF THE TOURISTS’ PERCEPTIONS AND LEVEL 
OF SATISFACTION THROUGH THE SCOPE OF THE TOUR GUIDING SERVICE IN 
MACEDONIA) 

17. 
THE CASE FOR A COUPLED USER-ORIENTED PROCESS (RE)DESIGN AND 
INFORMATION SYSTEMS MODELLING 

18. 
TESTING THE EMPIRICS OF WEAK FORM OF EFFICIENT MARKET HYPOTHESIS: 
EVIDENCE FROM LAC REGION MARKETS 

19. 
TELEWORKING IN THE MANAGEMENT OF INTERNATIONAL TEAMS - 
EXPERIENCE REPORT 

20. 
SPORTS TOURISM - A NEW SIGNIFICANT DIMENSION OF DEVELOPMENT OF 
TOURISM 

21. 
SOCIAL NETWORKS, COGNITIVE BIASES AND FAKE NEWS: CAN A SIMPLE 
COMPUTER MODEL EXPLAIN A COMPLEX PHENOMENON? 

22. 
SMALL AND MEDIUM - SIZED ENTERPRISES IN TOURISM AND THEIR IMPACT ON 
REGIONAL DEVELOPMENT 
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23. 
SAFE HAVEN, HEDGE AND DIVERSIFICATION FOR STOCK MARKETS: GOLD 
VERSUS SILVER 

24. 
RANDOM STRATEGY VERSUS TECHNICAL ANALYSIS STRATEGY IN THE US 
MARKET 

25. PURCHASING BUSINESS IN THE CONDITIONS OF THE PANDEMIC CRISIS 

26. PREPARING SCHOOL GRADUATES FOR THE LABOUR MARKET 

27. OPERATION MANAGEMENT USING ITIL AND COBIT FRAMEWORK 

28. 
ONLINE PLATFORMS AS MODERN TOOLS IN TOURISM IN EXTRAORDINARY 
TIMES: CASE FOR FURTHER DIGITALIZATION IN WESTERN BALKANS 

29. MODERN TERRORISM - A NEW APPROACH 

30. 
MODELLING SUBJECTIVE HAPPINESS WITH A SURVEY POISSON MODEL AND 
XGBOOST USING AN ECONOMIC SECURITY APPROACH 

31. 
MODEL OF THE COMPLEX MECHANISM OF DEVELOPMENT OF HUMAN 
POTENTIAL MANAGEMENT 

32. 
LIVING ON CROATIAN ISLANDS – PERCEPTIONS AND REALITIES OF ISLAND 
DEVELOPMENT POLICY 

33. LEVELS OF SOME PRIORITY SUBSTANCES ON ADRIATIC SEA, ALBANIA 

34. KEYWORD ANALYSIS WITH USING STATISTICAL METHODS 

35. KEEP THE PACE: THE UNCORKED POTENTIAL OF WINE TOURISM IN ŠUMADIJA 

36. INITIAL THOUGHTS OF COVID-19 UNEXPECTED CONSEQUENCES FOR TOURISM 

37. 
INFLUENCE OF PERSONAL VALUES ON CONSUMER CHOICE AND INTENTION TO 
BUY: A CASE OF CROATIAN AUTOMOBILE MARKET 

38. 
IN COMPLIANT WITH LIQUIDITY PRUDENTIAL FRAMEWORK: EFFECTS AND 
CHALLENGES OF THE EU BANKING SYSTEM 

39. HUNGARIAN IFRS IMPLEMENTATION FROM TAX PERSPECTIVE 

40. 
HOW DATA ANALYTICS HELPS MANAGEMENT IN A GLOBAL PANDEMIC 
SITUATION 

41. 
HEAVY METAL ACCUMULATION AND CHEMICAL COMPOSITION OF ESSENTIAL 
OILS OF LEMON BALM (MELISSA OFFICINALIS L.) CULTIVATED ON HEAVY 
METAL CONTAMINATED SOILS 

42. GREENHOUSE GAS EMISSIONS PRODUCED IN AGRICULTURE SECTOR IN EU 

43. GRAPH DATABASE MANAGEMENT SYSTEMS AND GRAPH THEORY 

44. 
FINANCIAL LEASING IN THE FUNCTION OF ECONOMIC DEVELOPMENT OF 
BOSNIA AND HERZEGOVINA (STATISTICAL APPROACH) 

45. 
EXPLORING SMART CITY RESEARCH FROM INFORMATION SYSTEMS AND 
MANAGEMENT PERSPECTIVES 

46. 
EVIDENCE OF INTRADAY MULTIFRACTALITY IN BRIC STOCK MARKETS: AN 
ECONOPHYSICS APPROACH 

47. EVALUATION OF GREEN IT AND LOCAL ADMINISTRATION 

48. EUROPEAN UNION, ROMANIA AND THE RAILWAY TRANSPORT 

49. 
ECOTOURISM AS AN APPROPRIATE FORM OF TOURISM IN KRKA NATIONAL 
PARK 

50. ECONOMIC BENEFITS OF THE SUMAVA NATIONAL PARK 
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51. 
DIGITALIZATION OF EDUCATIONAL TOURISM ON INDONESIA TRADITIONAL 
GASTRONOMY TO TRAIN PASSENGERS 

52. CREATING PERSONALIZED GUEST EXPERIENCE JOURNEY IN LEISURE HOTEL 

53. 
COMPARATIVE ANALYSIS OF WEB APPLICATION PERFORMANCE IN CASE OF 
USING REST VERSUS GRAPHQL 

54. COMPARATIVE ANALYSIS OF STRUCTURAL Σ-CONVERGENCE OF EXPORTS 

55. 
COMPARATIVE ANALYSIS OF INTERNATIONAL CRISIS MANAGEMENT IN 
RESPONSE TO COVID-19 

56. 
CLASSIFICATION OF FINANCIAL MECHANISMS OF HEALTHCARE SYSTEMS IN 
THE COUNTRIES OF EUROPEAN UNION 

57. 
CHARACTERISTICS AND PERCEPTION OF YOUNG TOURISTS FOR ORGANIZED 
EVENTS 

58. 
CHALLENGES IN MANAGING INTELLECTUAL PROPERTY RIGHTS DURING 
CORONAVIRUS PANDEMIC 

59. 
CASH FLOW FORECASTING FOR INTERNATIONAL PROJECTS IN THE PROCESS OF 
CAPITAL BUDGETING DURING THE COVID-19 PANDEMIC 

60. BRAVE NEW WORLD OF ZOOM IN REMOTE TEACHING/LEARNING 

61. BASIC ELEMENTS OF THE FINANCIAL FUNCTION IN BUSINESS ENTITIES 

62. AVIATION CRISIS: IMPACTS AND RESPONSE STRATEGIES 

63. 
ASSESSMENT OF SALES BEHAVIOR TYPES FROM THE CUSTOMER'S POINT OF 
VIEW IN THE CONTEXT OF INTERPERSONAL RELATIONSHIPS 

64. 
ANOMALOUS SOFTWARE ANALYTICS: A TECHNICAL STUDY FOR DATA 
CAPTURING AND ANOMALIES SAMPLING TECHNIQUES 

65. 
ANALYSIS OF RESEARCH AND DEVELOPMENT EXPENDITURE IN EUROPEAN 
UNION COUNTRIES 

66. 
AGIASOS, LESBOS, AN ARCHAIC SOCIETY WITH HOMERIC ORIGINS AND OF A 
PARTICULAR TOURIST INTEREST. 

67. 
A NEW APPROACH IN QUANTIFYING USER EXPERIENCE IN WEB-ORIENTED 
APPLICATIONS 

68. 
A FRAME OF REFERENCE FOR RESEARCH OF A BLOCKCHAIN - BASED SOLUTION 
TO CORPORATE GRC-MANAGEMENT 

69. A CONCEPTUAL APPROACH TO THE RIGHTNESS-SOCIAL JUSTICE BINOM 

 
 


